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Symbol

Logotype

The GBTA logo is a valuable asset, 
and it is important to closely monitor 
the way in which the brand identity 
is displayed. The logo is the basis 
of GBTA’s identity and a critical 
component of its overall branding  
and strategic message.

The GBTA logo consists of a  
symbol and a logotype. To maintain  
maximum brand recognition, the  
GBTA symbol and logotype MUST 
always appear as shown to the right. 
They may not be altered or rearranged 
in any way (please reference 
unacceptable logo usage on page 5).
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Color Application 

Correct use of color in the presentation 
of the identity is critical to its 
effectiveness as well as to its accuracy. 
The following guidelines provide basic 
color standards for the approved logo 
formats shown.

4-color process
The preferred method of reproducing 
the GBTA logo is 4-color process. This 
method should be used whenever 
possible (example A).

3-color PMS
When 4-color process is not available, 
the logo may be reproduced in 3 PMS 
colors (example B).

1-color PMS
When the logo needs to be reproduced 
in 1 PMS color, PMS 287 should be used 
(example C).

1-color gray scale
When color is not an option, the  
logo may be reproduced in gray scale 
(example D).

Preferred

Alternative

A

B

D

PMS 368
PMS 287
PMS 512

C

PMS 287
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1"

Print: Minimum size

1.75"

Print: Preferred size

2"

Screen: Minimum size

Minimum Recommended  
Reproduction Size

The logo width should appear no 
smaller than 1” in print reproduction 
and no smaller than 2” when 
reproducing it online to maintain 
legibility and brand recognition.

The minimum size of  1” is the  
absolute smallest the logo can  
appear, any further reduction in size 
will impair legibility. 

If the logo must be used smaller than 
the minimum size use the logo without 
the logotype (example A).

The preferred size of 1.75” and  
larger should be used whenever 
possible. There is no maximum 
reproduction size.

.5"

.5"

.5" .5"

Area of Isolation

The size of the area of isolation  
provided around the logo is .5”.

In all applications, an area of isolation 
should be maintained around the logo 
to preserve clear recognition within 
the layout. Crowding the logo with 
typography, photos, or illustrations  
will lessen its impact.

A
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Unacceptable Logo 
Usage

It is important that these guidelines 
be followed. Shown here are a few 
examples of misuses of the logo that 
would weaken the brand standards.

Computer alterations to the logo, 
such as drop shadows and outlines, 
are unacceptable.

Please use the following as examples 
of what NOT to do.

A   DO NOT alter the positioning 
of the elements within the logo.

B  DO NOT change the font of the 
logotype.

C DO NOT alter the positioning 
of the colors in the logo. 

D DO NOT add any shadows to 
the logo.

E DO NOT change the size or 
positioning relationships of the 
parts of the logo. 

Global Business Travel Association

A

B

C

D

E
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Background Color

4- and 3-color logo
When possible, the 4- and 3-color 
GBTA logo should appear on white.

If circumstances require the logo to 
appear on a solid background, it may 
appear on black (example A). The logo 
may also appear on a percentage of 
black (example B). The percentage of 
black must be 75% or greater. The logo 
may not appear on a percentage of 
black lower that 75%  (example C).

No other colored background is 
acceptable (example E and F).

100%

75%

35%

Acceptable

Unacceptable

A

B

C

D

E
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Background Color

Gray scale logo 
When possible, the GBTA logo should 
appear on white.

If circumstances require the logo to 
appear on a colored background, the 
gray scale version of the GBTA logo 
must be used (example A).

The gray scale version of the GBTA 
logo may appear on 100% black 
(example B), but should never be  
used on any percentage of black 
(example C).

100%

65%

Acceptable

Unacceptable

A

B

C

D

E

Reversed

To maintain maximum legibility, the 
GBTA logo may never appear reversed 
out (example D) or in one solid color 
(example E).
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Color Palette

Consistent use of color will build strong 
recognition. By using specific colors, 
GBTA will maintain a consistent image 
and create a recognizable family 
appearance for all its materials. 

Primary GBTA Colors 

The three primary GBTA colors are the 
three main colors that appear in the 
GBTA logo symbol. When using these 
colors in corporate marketing materials, 
these three colors should always 
maintain the visual hierarchy above  
all other colors.

Secondary GBTA Colors

The three secondary GBTA colors 
appear in the logo symbol where the 
primary colors overlap. When using 
these colors in corporate marketing 
materials, these three colors should 
only be used as accent colors.

CMYK: 56/0/100/0

RGB: 125/194/66

HEX: 7DC242

PMS: 368

CMYK: 98/83/6/0

RGB: 31/74/152

HEX: 1F4A98

PMS: 287

CMYK: 50/100/0/0

RGB: 146/39/143

HEX: 92278F

PMS: 512

CMYK: 100/100/7/3

RGB: 46/47/134

HEX: 2E2F86

PMS: 2748

CMYK: 33/88/100/47

RGB: 108/37/17

HEX: 6C2511

PMS: 168

CMYK: 80/30/95/51

RGB: 27/82/38

HEX: 1B5226

PMS: 7483

Primary GBTA Colors Secondary GBTA Colors
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Font Family

The GBTA brand is reinforced through 
consistent use of typography. These 
fonts were chosen because they are 
highly readable fonts that visually 
complement the GBTA logo and are 
available in a wide variety of weights 
and styles. These fonts should be used 
on all GBTA materials.

The preferred fonts should always be 
used if available.

All fonts and weights may not be  
available on the PC platform.

If Gotham is not available, use Verdana.

If URW Grotesk is not available, 
use Arial. 

This applies to any document, such as a 
WORD file or PowerPoint presentation, 
that will be used by other parties who 
may not have the preferred font.

Preferred Fonts 

Gotham Light

Gotham Light Italic

Gotham Book

Gotham Book Italic

Gotham Medium

Gotham Medium Italic

Gotham Bold

URW Grotesk T Light narrow

URW Grotesk T Light Italic narrow

URW Grotesk T Regular narrow

URW Grotesk T Regular Italic narrow

URW Grotesk T Medium narrow

URW Grotesk T Medium Italic narrow

URW Grotesk T Bold narrow

URW Grotesk T Bold Italic narrow

Alternate Fonts 

Verdana Regular
Verdana Italic
Verdana Bold
Verdana Bold Italic

Arial Regular
Arial Italic
Arial Bold
Arial Bold Italic
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Symbol

Logotype

Foundation Logo

The GBTA Foundation logo is an 
extension of the GBTA brand and 
should follow ALL guidelines  
outlined in this document.
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Symbol

Logotype

Partner Logos

GBTA partner logos are an extension of 
the GBTA brand and should follow ALL 
guidelines outlined in this document.

Shown to the right is an example of a 
partner logo. In addition to the symbol 
and logotype of the GBTA logo, the 
partner logos also have a partner 
designation logotype (example A).

Partner logos are to be used in 
conjunction with regional-specific 
communications, event marketing/
onsite support, and Web presence, 
unless the partner’s contract with 
GBTA states otherwise. The GBTA 
logo should be used in all other 
cases, including research and press 
communications. Partner-specific 
boilerplate language may be used on 
press releases, given that it represents 
the partner organization as well as 
GBTA standard language.

Partner
Designation

A
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Special Circumstances

When it is NOT possible to utilize the 
logo in the overlapping form, the GBTA 
logos shown to the right may be used. 

These logos should ONLY be used 
when absolutely necessary. 

These logos may NOT be used on 
any print or Web materials produced 
for GBTA.

Acceptable uses for these versions 
include:
Embroidery*
Etching*
Screen Printing* 

* Must have prior approval from GBTA 
Marketing Department.


